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How to Write Your Artist’s Statement
28 Guidelines on How to Express Your Creative Vision
Renée Phillips, Director, Manhattan Arts International It may pay to 

create small. 
Smaller  

artwork is easier 
to handle, easier 
to ship and  
easier to store. 
Additionally, 
small works are 

easier to display on the buyer-side of this 
business. Business-minded artists need 
to remember that not every art buyer 
lives in a mansion on the hill! We have 
less hills today—people crave less living 
space today. It may be time to think 
about downsizing your art.

I’m speaking from experience as an art 
collector: The bulk of my art collection is 
currently in storage due to a recent move. 
I downsized for economic reasons (not 
to mention it is hard to renovate a home 
while living in it!). Long story short, I no 
longer have room for massive paintings 
on my walls—I have to be selective about 
sculptures as well. The limited space is 
something I must consider when buying 
art from this point on. I’m an avid  
collector, but I’m simply running out  
of room at present.

I would suggest business-minded artists 
keep art collectors like me in their 
thoughts. You don’t want to miss out on 
a potential buyer due to limited space. 
Granted, I understand not every artist 
desires to work small. However, it is wise 
to consider creating a series of smaller 
works compared to your studio norm.  

It may be time to downsize your art if 
one considers recent housing trends.

Downsizing art makes sense if you  
consider housing trends: REALTOR 
Magazine, the official magazine of the 
National Association of Realtors, recently 
noted that open floor plans will continue 
to trend beyond 2015. What does this 
mean for the business-minded artist? The 
answer is simple. New home buyers will 
likely have less wall space to display art.

Additionally, a home designer told the 
magazine the average house plan has 
dropped from 3,500 square feet to 2,300 
square feet over the last few years. This 
building trend is predicted to continue—
I read several articles that suggested  

average home building plans will decrease 
beyond the 2,000 mark sooner rather than 
later. A home contractor friend of mine 
has observed the same direction with 
housing trends. People want less living 
space for various reasons. Unfortunately, 
this means they may not have room for 
your huge works of art in the future.

The downsizing trend does not stop with 
new homes: Many people, ranging from 

20-something hipsters 
to Baby Boomers,  
are actively seeking  
to downsize their 
living space. These  
individuals want to 
rent a smaller  
apartment. They  

Downsizing Your Art—It May Pay to Create Small
Brian Sherwin, Editor of The Art Edge 

want to buy or rent a smaller home. Case 
in point: Two artists I know recently  
downsized to smaller homes. In other 
words, we can already find examples of 
the home downsizing trend within the 
art community itself!

Think of it this way: A potential buyer 
may be able to afford your highest 
priced/large work, but that doesn’t mean 
he or she will have space to display it. 
The less pricey, smaller piece may be the 
most convenient option based on the 
space the buyer is working with. Keep 
this in mind when creating/selling art.  
As for me, it is not so much an issue 
of finding a special place to hang the 
piece—I just need something I love that 
will fit in the space I have left!

In closing, I think it may pay for the 
business-savvy artist to place a little 
focus on housing trends in this day and 
age. As implied earlier, the days of grand 
mansions are long over—even moderately 
wealthy people are opting for smaller 
homes based on what I’ve read in recent 
months. They need artwork that can “fit” 
that space. Size matters—and bigger  
isn’t always better. Start thinking about 
creating small.

Brian Sherwin is an art critic, blogger, curator, 
artist, and writer based near Chicago, Illinois. 
Sherwin is the Editor of The Art Edge. He has 
been published in numerous magazines and 
newspapers. Sherwin graduated from Illinois 
College (Jacksonville, Illinois) in 2003 where he 
studied art and psychology. The author’s views 
may not reflect the views of CPSA.

This article appears courtesy of FineArtViews 
by FASO, a free email newsletter about art, 
marketing, inspiration, and fine living for  
artists, collectors, and galleries (and anyone 
else who loves art). For a complimentary  
subscription, visit www.fineartviews.com 

Photo of Brian Sherwin from his The Art Edge 
website at http://theartedge.faso.com
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Your artist’s statement is a verbal expression 
of how you paint, draw, or produce your art in 
your chosen medium.

A well-written artist’s statement  
is essential for any serious  
professional artist. It is one of  

the most powerful art marketing tools 
you will have. The artist’s statement  
offers you the opportunity to explain 
your creative process and inspiration.

There are many benefits to having a 
well-written artist’s statement
An artist’s statement will serve as a  
useful tool on its own, and it will also  
enhance your verbal communication 
about your art. When you are crystal 
clear about your creative inspiration  
you will be more convincing when you 
explain your work to a dealer, grant giver, 
writer, or prospective buyer.

People who are attracted to your work 
will want to know more about the artist 
behind it. The artist’s statement offers 
you the position to share your story, 
rather than leave it open to incorrect 
interpretation or confusion by others.

As your viewers learn more about you 
and your intention, they will become 
more engaged with your work and  
their desire to purchase it will grow.  
So, there is a very practical purpose  
for the artist's statement.

28 tips and guidelines to help you write 
your artist’s statement
1. It is important to find your own voice 

and not copy that of another artist.

2. Write the artist’s statement in the first 
person (I, not she or he).

3. For general purposes strive to keep 
your length to 100–200 words.

4. Customize your artist’s statement for 
the individual(s) and/or audience 

who will be reading it. For example, 
an artist’s statement that you write 
to a grant foundation will be more 
complex than the one you post on 
your website to a general audience. 
The one you write for an editor of  
an art magazine will be different  
than the one you send to a general 
readership newspaper.

5. Explain the motivation behind  
your process.

6. Explain how your work develops and 
evolves during the creative process.

7. Describe your medium and your style.

8. Relate your technique and style  
to your medium and your vision  
and philosophy.

9. Use “picture words” to express  
yourself in the most articulate  
manner. Select from a large variety  
of words by using a Thesaurus or 
search online for synonyms.

10. Avoid self-doubt statements such as 
“I try to…”

11. Avoid the use of jargon and cliché. 
Consider this: What may be  
understood to Americans may  
have a different connotation to a 
European or Asian audience.

12. Discuss the way(s) in which your 
work, medium, technique, or vision  
is unique.

13. If you work in series, explain how 
they are connected—if they are.

14. If you work in series but they are 
dissimilar, write a different artist’s 
statement for each series of work.

15. Write honestly and avoid writing in a 
tone that speaks down to your reader.

16. Avoid grandiose, esoteric, and  
ego-centric expressions.

17. Avoid simplification.

18. Avoid being overly technical.

19. View this writing project as an  
opportunity to define the critical  
conversation you want to engage 
through your art.

20. Avoid repetition.

21. Vary sentence structure and length.

22. Adjust the length of your sentence to 
relate to the complexity of the idea.

23. After you write your artist’s statement, 
try it out on someone who is not  
involved in the art world to make 
sure it is written clearly for different 
types of people, not just artists.

24. Use spell check. Have someone who 
is good with grammar proofread it 
for you to check for misspelled words 
and typographical errors.

25. If you find the task extremely  
difficult, don’t hesitate to obtain  
some coaching or editing from a 
professional art writer.

26. To help you get started, keep a 
journal to record your ideas, before, 
during, and after a creative session  
in the studio.

27. Never copy another artist’s statement. 
However, read them for style, insight, 
and inspiration.

28. Avoid the temptation to rely on using 
quotations of a famous (deceased) 
artist or philosopher as part of your 
artist’s statement. Instead, find your 
own words to express the same or 
similar idea.

Renée Phillips is an author, artists advocate, 
and director of Manhattan Arts International 
in New York City. She is known internationally 
as the “Artrepreneur Coach,” helping artists 
achieve their highest potential through career 
guidance, promotion, and writing services.

www.renee-phillips.com
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